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A report on the Americanization of Canada 


With the first national survey of how 
Canadians now feel about joining the U.S. 
A majority opposes union, but a surprising 

29% SAY JOIN 
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Screening with Fiberglas 
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With the new Apeco Electro-stat 

WASTE-FREE DRV COPYING 

GUARANTEED 










MACLEAN’S 
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If you th ink you can get beauty like this in other cars, yc 
There are 37 ot 
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by F peter A c T n R ewman 





















WHO'S FOR 
CANADA-AND WHO'S 
FOR THE U.S.A.? 

fs STRIKING: ALMOST ONE VOTER IN THREE 

12 % 17 % 9 % 1 21 % 41 % 

Iex' R 32% 28% SCHOOLING 42% 30% 20% 
THEYP O 35% 26% 27% 25% 17% 47% 
ffi EARN 43% «% 28% i| 
m* 39% 33% 24% 29% 
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AN ADVANCE LOOK 
AT A NEW KIND 
OF NORTH AMERICA 
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23 % 42 % 


10 % 1 13 % 12 % 
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THEY DO 70% 63% 78% 53% 79% 
KM 67% 72% 66% 61% 
SCHOOLING 74% 6& 62% 
7HEHIVE 75% 78% 57% 57% 








WHAT-IF ANYTHING- 
IS WRONG 

WITH U.S. OWNERSHIP? 



WHY ONE 

HUSTLING AMERICAN 
CHOSE CANADA 









BY JANE BECKER 
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How I made $14 in the great penny- 
stock boom by working at it full time 






































GRAVELY 





















■K 

MMM 



JRttfUu#? 

I aperitif 

m is 

■* £| 

Ther 1g:: ,hewh,te; 


i 















You may not realize it, but 
it is years since a new brand 
of Canadian whisky has 
seriously challenged the leaders 
in the better price class 




but new Park Lane 10 
has advantages of age and quality to do it 



(Corby's 

Mine 10 

[ true | Canadian Whisky 
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Sterling 


MACLEAN’S REVIEWS 





































f THE BEVERLY HILLBILLIES and CANDID CAMERA, weekly on CBC-TV 



Coca-Cola ... big, bold taste, never too sweet... refreshes best every time! 

„ things gO 

better,! 

vvvith 











